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About the Cover. ..

National Work Zone Awareness Week
2009 will be observed April 6-10, 2009.
The 2009 national media event will
take place Tuesday, April 7, 2009.

March/ April 2009

I'm writing this report in mid-December, 08 for
release in late February, 09, in order to meet the
publication deadline. The Constitution and By-
Laws Resolution Committee’s (CBRC) proposed
resolution has been sent by certified mail to each
Board Director and Alternate-Director for review,
prior to the mid-winter 09 Board meeting. The
CBRC was charged, by the Board, to propose a
resolution that would reflect the Governance Task
Force (GTF) report that was accepted by the Board
at the 2008 Annual Board meeting. The resolution
is a concise document of necessary information
required by New York State law and language
advised by corporate attorneys specializing in
non-profit associations. Basically, the Constitu-
tion and By-Laws were combined into one abbreviated document with
policies relocated into an easily amendable Governance Policy Manual.
Unfortunately, I can’t predict the Board’s decision on the resolution.
Regardless of the outcome, the CBRC, GTF and IMSA staff deserves our
utmost gratitude for their tireless efforts to fulfill this charge.

William Movroski

As March/April approaches, a proliferation of orange cones will again
cover our roadways. Spring is an ideal season to increase public and
employee safety awareness for our roadway work zones. It's when road
repair and construction, especially in northern areas, kicks into high gear.
April 6-10, 2009 is National Work Zone Awareness Week. This week is
more than catchy slogans, statistics and sales gimmicks; it’s about pro-
tecting those who risk their lives in the public right-of-way for the good
of the general public. It's one week in fifty two that is selected for em-
phasizing public awareness. Those of you who work in the roadway on
a daily basis, on call day and night, seven days a week, know the reality
of both good and bad work zone safety practices. Too many have paid
the ultimate price for one lapse in good judgment. Safety awareness is a
survival instinct that should not be diminished by complacency.

Public and worker safety depends on education and adherence to national
standards, specifically, the national Manual on Uniform Traffic Control
Devices (MUTCD), Part 6, Temporary Traffic Control. The uniform ap-
plication of temporary traffic control devices in work zones provides mo-
torists, pedestrians and bicyclist vital information and guidance around
variations from normal conditions. Spring also brings a proliferation of
pedestrians and bicyclist eager to share the right-of-way. Special atten-
tion is necessary to provide safety for this non-motorist segment of the
public, including children, the visually and mobility impaired. Advance
warning devices, properly positioned, provide adequate response time
to protect both motorists and road workers. Channelizing devices, prop-
erly positioned, provide positive guidance for motorist and non-motorist
alike. The public can be educated through various media including; press
releases to local newspapers, radio and television networks, Chamber of
Commerce and neighborhood associations.

Employee safety training and employee adherence to recognized stan-
dards is the responsibility of employers. Training is a dynamic process,
not a one time effort. Just as any professional must continue to maintain
and develop their skills or loose them, professional road workers must do
likewise. Employers are accountable for maintaining employee safety pro-
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SECTION CERTIFICATION CONTACTS

Continued from page 7

ficiency. Prudent employers measure
and record employee safety proficiency
as a matter of risk management and
compliance to OSHA regulations.

IMSA courses and certification deliver
training, establish proficiency levels
and assure proficiency maintenance
through certification renewal require-
ments. IMSA membership is another
means to continuing education. The
Journal contains the latest technolo-
gies and standards, which provides
members with information pertinent
to their specialty field. Many Sections
offer discount training for IMSA mem-
bers, another cost-saving benefit for
employers.

Iimplore you; PLEASE take work zone
safety seriously. Your diligence may
be the difference in whether or not you
and/or a co-worker return home from
work.

I[MIS|A]

Membership Dues
Notice

The IMSA Membership
application can be found

on page 65 in this issue
of the IMSA Journal.

Active and Associate

Membership is $70.00,

Public Agency
Membership is $60.00,
and Student Membership
is $45.00. See page 65
for definitions on the
membership types.
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ARIZONA: Contact: Patrick McGreevy (W) 623-687-8060 (F) 623-386-9418
(E-mail) Patmcgreevy@msn.com

ATLANTIC: Contact: John Hopkins (W) 902-421-7241 (F) 902-423-3938
(E-mail) johnh@cbcl.ca

BRITISH COLUMBIA: Contact: Graeme Kraft (W) 604-871-6210 (F) 604-873-7875
(E-mail) cktech@telus.net

CANADIAN PRAIRIE: Contact: James W. Bella (W) 780-876-2722
(F) 780-538-3174 (C) 780-512-4868 (E-mail) jbella@cityofgp.com

CENTRAL: Contact: John L. Hightower (W) 913-327-6670 (F) 913-327-5650
(E-mail) jhighto@opkansas.org

EMPIRE: Vacant
FARWEST: Contact:Thomas Randal, (P) 530-265-6551 (E-mail) randal@nccn.net

FLORIDA: Contact: Gary Scheuring, (P) 813-310-3530
(E-mail) IMSADoc@aol.com

GREAT BASIN: Contact: Robert Strong (C) 801-599-9528
(E-mail) robert.strong@transcore.com

INDIANA: Contact: Clair E. Lang, Jr. (W) 574-243-0901 (F) 574-243-4622
(cell) 574-876-0917 (E-mail) clang@trafficcontrolcorp.com

MICHIGAN: Contact: Bill Moroski (W) 248-890-1036 (F) 248-628-3458
(E-mail) IMSA-MISecton@Charter.net

MIDDLE ATLANTIC: Contact: Lonnie H. Tebow (W) 757-441-5818
(F) 757-484-8485 (E-mail) ltebow@aceweb.com

MIDWEST: Contact: Dan Fuchs (W) 563-323-0009 (F) 563-323-8256
(E-mail) dfuchs@browntraffic.com

NEW ENGLAND: Contact: Robert Hill (P) 978-388-0023 (F) 978-388-0023
(E-Mail) hillsbytheriver@mindspring.com

NEW JERSEY: Contact: James Klinge (W) 610-857-2530 (F) 610-857-3293
(E-mail) jamesklinge@askca.com
George Baureko, Jr. (C) 732-921-1191 (F) 732-745-2501
(E-mail) RWLGB@aol.com

NEW MEXICO: Contact: Al Matthews (P) 602-684-5343 (E-mail) al@imsanm.org
NORTHWEST: Contacts: Kimberly Roberts (W) 206-296-8153 (F) 206-296-0175
(E-mail) Kim.roberts@metrokc.gov

Mike Steen (W) 509-942-7781 (F) 509-942-5660 (E-mail) mikes@ci.richland.wa.us

NORTHWEST (ALASKA): Contact Mike Mark-Anthony (W) 907-345-3853
(E-mail) mma@acsalaska.net

ONTARIO: Contact: Michael B. Flanigan (W) 905-615-3200 x5134
(F) 905-896-5166 (E-mail) mike.flanigan@mississauga.ca

ROCKY MOUNTAIN: Contact: Jay Heffelfinger (W) 303-422-7985
(F) 303-422-3026 (E-mail) jayh@teamwl.com

SOUTHEASTERN: Contact: Jim Sollie (P) 205-482-3468 (F) 205-655-7522
(E-mail) jsollie7312@charter.net

SOUTHWESTERN: Contact: Ray & Lisa Purdy ( Ray C) 972-768-1232
(Lisa C) 972-358-5110 (F) 903-739-9241 (E-mail) lpurdy@suddenlink.net

TRI-STATE: Contact: John Lachmann (W) 937-424-2550 (F) 937-297-1365
(E-mail) jlachmann@capitalelectric.com
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